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Be sure your 
winning sales 
message is 
everywhere 
attendees look



What’s the best way to increase 
booth traffi c and market awareness?

Be in more than one place at one time—with InTech’s ISA EXPO Show Package that puts 
your message in the key publications that ISA EXPO attendees read! Choose from individual 
publications or combine publications for special discounts and even greater visibility.

1 InTech’s ISA EXPO Exchange – 
the offi cial daily newspaper of ISA EXPO 2009
One ad, one price, three days of premium exposure. 
This is an opportunity you don’t want to miss!

 
InTech’s ISA EXPO Exchange 
is produced all three days of 
the show and distributed to 
all attendees each morning, 
for a total circulation of 
30,000. Your ad will let 
people know exactly where 
your booth is located and 
what products you are 
exhibiting. After the show 
is over, your prospects will 
have a reference source 
when making buying 
decisions.
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PLC. The PLC controlled a pump, 
which, in turn, controlled fl ow 
into a pretend chemical blending 
system visualized on a screen in 
the room.

Byres then plugged a common 
thumb-sized USB key device into 
the PLC’s network. The HSB con-
tained “hacker” software (written 
in less than a day by a Byres Secu-
rity employee) that prevented the 
HMI student “operators” in the 
room from knowing what was go-
ing on and, eventually, it crashed 
the controller.

BY JIM STROTHMAN

“Your average PLC (pro-
grammable logic con-
troller) is very easy to 

attack,” industrial security expert 
Eric Byres told a roomful attend-
ing a Monday session on fi rewalls, 
ISA99 standards, and plant fl oor 
security.

Proving it, Byres, chief tech-
nology offi cer of Byers Security 
Inc., and Scott Howard, his fi rm’s 
technical sales manager, set up a 
demonstration with laptops con-
fi gured as HMIs controlling a live 

ISA99-based technology stops 
PLCs from more ‘easy attacks’
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Eric Byres, Byres Security Inc.’s chief technology offi cer, shows Gypsy 
Morinelli, of Chevron’s Houston-based information technology group, 
how to confi gure a security module on her demo PLC network. 

Continued on p 28

Wireless 
winning cost, 
reliability race
BY ELLEN FUSSELL POLICASTRO

While he admits fi ngers 
were burned in the 
past with wireless, to-

day’s keynoter Kris Pister, founder 
and chief technical offi cer at Dust 
Networks in Hayward, Calif., ad-
mits, “there’s now a new way of 
doing things, so we can guarantee 
the reliability people need. And 
it’s much cheaper.”

Pister will talk about how wire-
less sensor networks have advanced 
in the past few years to allow people 
to get all the sensor data they need, 
but cannot afford with the cost of 
installing wire. Industries such as 
gas, oil refi ners, chemical process-
ing, paper mills, water and waste-
water treatments, and breweries 
and pharmaceuticals are just some 
of the applications where wireless 
sensors are proving their mettle. 
And “there are a lot more they wish 
they could install,” he said.

About fi ve years ago, Pister and 
his team started down the path of 
taking on a whole list of problems 
with previous technologies, “and 
there were plenty,” he said. Num-
ber one was reliability, then ro-
bustness, security, and low power 
operations so they could run on 
batteries. “All those went on the 
list. If you can’t hit all those, you 
don’t have a solution people will 

Global manufacturing slowing, but
some industries continue to show growth

In global world,
ISA votes for
name change
BY NICHOLAS SHEBLE

ISA is now The International 
Society of Automation.

The ISA Council of Soci-
ety Delegates voted Monday to 
rename the 63-year-old organiza-
tion to ISA: The International So-
ciety of Automation.

Prior to the vote, ISA President 
Kim Miller-Dunn accented and 
clarifi ed the signifi cance of the 
name change that may have been 
in doubt, pointing to the enor-
mous banner behind her declar-
ing, “This will not change if we 
vote to change the society’s name. 
This banner will still read and the 
logo will remain as ISA and the tag 
line will continue to say: ‘Setting 
the Standard for Automation.’ ”

The resolution then passed, 
after brief comment, by a show 

BY JIM STROTHMAN

Amid global fi nancial tur-
moil, ISA EXPO attendees 
will fl ock to Houston’s Re-

liant Center this week looking for 
business and technical input that 
can help guide them and their 
businesses through the current 
economic morass.

Economic activity in the U.S. 
manufacturing sector suffered “a 
signifi cantly faster rate of decline” 
in September and led a “record 
plunge” in manufacturing world-
wide, according to statistics re-
ported by manufacturing purchas-
ing executives.

ISA EXPO 2008 will feature six 
exchanges focused on security, 
safety, process automation, en-
vironmental and quality control, 
wireless and networking, and en-
terprise integration. Events open 
to all include three keynote speak-
ers, dozens of technology briefi ngs, 
a 70,000+ square foot exhibition, 
and several networking opportu-
nities. ISA will also hold a wide va-
riety of technical training courses 
and seminars during the event for 
current automation professionals.

The event will also feature 
some local fl avor, with a well 
known Houstonite as a keynote 
speaker, a unique event to intro-
duce Houston-area high school 
and middle school students to 

Today’s Weather
PM thunderstorms
Today’s forecast: Scattered 
thunderstorms developing in the 
afternoon. High around 85F. 
Tonight: Showers and scattered 
thunderstorms. Low 69F.  
Wednesday’s outlook: Showers. 
Highs low 80s, lows upper 60s.
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Shuttle Buses ........................10

Technology Briefi ngs ............12

Restaurants ...........................13

 

 
Founders Circle Winner ........14

Floor Plan ..............................18
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Houston Quiz
Q: Texas is the only state to have 
the fl ags of six different nations 
fl y over it. Name the different 
nations.

For the answer, turn to 
page 28.

4 
InTech October 2009 Show Issue
Boost your visibility at the show with a targeted ad in InTech’s on-site event issue, voted the 
#1 publication by ISA EXPO attendees. No other magazine at the show can offer such dominance 
among the infl uential buyers and decision makers who come to  
learn and to see what’s new. 15,000 copies will be distributed to 
show attendees in addition to InTech’s 80,000 select, high-quality 
readers.  

InTech and ISA EXPO 2009 reach the 
most informed and infl uential buyers 
in the automation industry while de-
livering a complete portfolio of your 
products. We provide total market 
penetration for your message.

3 
InTech’s ISA EXPO 
Exchange Product Locator 
Where can you reach so many motivated buyers at one time? 
Right here, in InTech’s ISA EXPO Exchange Product Locator! 

ISA EXPO attendees come to the show with business in mind and rely on the 
Product Locator to fi nd the products they want to see. Make it easy for them to 
fi nd your booth and check out your products with a cost-effective ad in this handy, 
well-read publication. Each ¼-page ad includes a color product photo, a 75-word 
description, and your company logo. We’ll even put the ad together for you. 
What a great way to increase booth traffi c!

Product Locator Ads — $595
Limited number of display ads available — call for details. 
  
Ad close and materials due:  2 September 2009  

Special offer: 
Get a FREE ad in the 
Product Locator when 
you purchase an ad 
(half page or larger) 
in the October 2009 
show issue of InTech. 
Hurry, as space is 
limited for display ads.

2 The most up-to-date information available 
on-site, complete with exhibitor 
listings, detailed conference and 
training schedules, information on 
panels, and other events. On-Site 
Programs are given to each attendee 
at registration and displayed in 
publication bins throughout the 
exhibit hall. 

ISA EXPO On-Site Program

  Advertising Rates
 Ad size Live Area (inches) B/W 4-color
 Full page 10-1/4 x 14 $4,995 $6,995
 Junior page 7-1/2 x 10 $4,595 $5,995
 1/2 page horizontal 10-1/4 x 7 $3,595 $4,695
 1/2 page vertical 5 x 14 $3,595 $4,695
 1/4 page 5 x 7 $1,995 $2,995
 1/8 page 5 x 3-1/2 $1,795 $2,795
 1/16 page horizontal 3-1/2 x 2-1/4 $1,195 $2,195
 1/16 page vertical 2-1/4 x 3-1/2 $1,195 $2,195

2-color standard: $850 additional to B/W rate
Ad close and materials due: 2 September 2009
Limited space available in 3-day e-mail version.

Advertising Rates
Ad Size B/W   
Full page .....................................................................$2,995
1/2 page .....................................................................$2,195
1/4 page .....................................................................$1,395

2-color standard: $595 additional to B/W rate
4-color standard: $995 additional to B/W rate
Ad sizes/specs are identical to InTech
Ad close and materials due: 2 September 2009

Advertising Rates
Ad Size B/W  1X              B/W 3X 
Full page $8,365 $8,065 
2/3 vertical $5,965 $5,705 
1/2 island $5,280 $5,055 
1/2 horizontal/vertical $4,695 $4,520 
1/3 square/vertical $3,085 $2,950 
1/4 $2,405 $2,305 
1/6 $1,705 $1,630 
1/8 datafi le $795 $740
 
2-color standard:  $1,195 additional to B/W rate
2-color match:  $1,290 additional to B/W rate
3 or 4 color:  $1,995 additional to B/W rate
Ad close and materials due: 2 September 2009
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Act now
to reserve your 

advertising
space!

Want to be a winner at ISA EXPO?  

Get great visibility, plus special discount pricing! 
InTech’s ISA EXPO Show Package puts your message in 
so many places at one time, you’ll want to take advan-
tage of super package deals like: 

• Save 50% on the ISA EXPO On-site Program when you run a 
total of two ads in either the July or October issue of InTech

• Save 25% on the ISA EXPO On-site Program when you run one 
ad in the July or October issue of InTech

• Get a FREE ad in the Product Locator when you purchase an ad 
(half page or larger) in the October 2009 show issue of InTech

• Buy the same size ad in all four publications and enjoy even 
more discounts 

Contact us today for comprehensive packages 
adaptable to all budgets.

Contact Information

Richard T. Simpson
rsimpson@isa.org
(919) 990-9243
(919) 990-9434 Fax

International Society of Automation
67 Alexander Drive
Research Triangle Park, NC 27709
www.isa.org

Founded in 1945, International Society of Automation (www.isa.org) 
is a leading, global, nonprofi t organization that is setting the standard 
for automation by helping over 30,000 worldwide members and other 
professionals solve diffi cult technical problems, while enhancing their 
leadership and personal career capabilities. Based in Research Triangle 
Park, North Carolina, ISA develops standards; certifi es industry profes-
sionals; provides education and training; publishes books and technical 
articles; and hosts the largest conference and exhibition for automation 
professionals in the Western Hemisphere. ISA is the founding sponsor of 
the Automation Federation (www.automationfederation.org).

10-2958--039




